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CANADA’S WEEKLY NEWSMAGAZINE 



The U.N. says Canada is Number 1. But that cant last unless 
we make radical changes—from lower taxes to better education. 

By Mary Janigan , 
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Macleans 

Tliis Week 











From The Editor 

A rewrite 
of federalism 
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BRITISH AIRWAYS 











ThMail 








































Ivory says it’s mild for children. 
Paediatricians would 
like to offer a second opinion. 























SOMETHING. 



START PERSEVERING 



And the winners are... 

graduates of Ontario's Colleges 



P| Barbara Amiel 

■ What makes Eddie 
Greenspan run 
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No one wants 


kudos more than 

3SKhir.faf.ssss 

he does. Given the 


choice between a 


huge fee and a TV 


profile, he would 
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choose the profile. 



































1 We’ve been on a roll for 67 years. 
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mm Now we’ve popped up with 

another big idea. It's an ingenious dispensing 
system that pops up strips of tape - pre-cut, one at a time, rig! 
into your hand. New Scotch™ Pop-up Tape Strips make gift 
wrapping easier, especially when you’ve got your hands full. 



3M Innovation 












THE WHOLE WORLD IS 
WATCHING TRUMAN. 




















Grand 

Ambitions 


The finance minister faces calls for budgetary boldness 



































Canada must take 
action now in 
order to stave off 
economic decline in 
the new 

\ millennium 









































































































BY JOHN GEDDES 


Canada 






















Challenge Me 

and I will succeed 












Maclean’s TV 


Join us for a stimulating 
and incisive half hour 
every Sunday on CTV 


• The Top Story—in-depth coverage of the week’s 
major news event 


• The Roundtable—expert opinion and analysis featur¬ 
ing Editor-in-Chief Robert Lewis, National Affairs 


• Special Reports—business, health, education, tech¬ 
nology and personal finance. Plus, the movie scene 
with award-winning critic Brian D. Johnson 




We love Americans. 
That doesn’t mean 
we want to be them. 




























We’ve put them together 


New chatelaine 

New thinking. 

Specially priced 
at $1.99 for the 
March issue — 

ON SALE NOW! 





Sheraton 

1-800-325-3535 


THERE IS A FINE LINE BETWEEN BUSINESS AND PLEASURE. CROSS IT. 





















Shaping the Future 

1 877 CMA-6622 
www.cma-eanada.org 



Canada n otes 


improve 

r • YOU] 

















AN ‘EVIL BOND' 

Accused serial killer Charles Ng faces justice over 12 grisly murders 






















































































































































Deirdre McMurdy 

f A collision 
of cultures 



Who's afraid of the big, 
bad commute? 



























Frustrated with your current cellular service? 



CARTEL IpATsI 


| business notes 


































Peter C. Newman 

Two dramatic tales 
of personal survival 



Keep hearing about supply chain management? 
“The right product in the right place at the right time.” 
It’s no longer theory. 
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A hot-button issue 


The Pentium* III Processor is coming. 

On Feb. 28, you’ll have the power to get into 
the Internet, not just onto it. 


O 

this way in' 


www.intel.com/ca 
















































Goodbyato 
the Gardens 


































Laser visionaries 

For many, the surgery means no more glasses 

BY DANYLO HAWALESHKA Erie, Ont, past president of the Canad 
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Education r\j 


Virtual reality check 


Spirit dancing in Russia 


Collegiality on the 
line at Mount A 


Sailing choppy seas 

Moviegoers can choose laughter, tears or blood 





























































Here they come 
again—storming 
Fortress Ontario 




















SMALL. DESIRABLE. 

BUT ENOUGH ABOUT THE PRICE. 














